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1. 
Overview 

 

For artists, it can be extremely tough to make a name for 

yourself in such a congested music industry. The main 

issue with being an artist in modern day and trying to make 

the most of the resources around is that everyone is doing 

the same, especially on social media.  

Any artist you have heard of, know of or listen to yourself 

has most definitely got a social media account, and they are 

using it, just like yourself, to advertise your music to the 

world.  
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Within this short e-book, I will inform you of how to gain 

major record label recognition through your online 

presence, as well as improving your own brand image. In 

today’s music industry, as an artist, you are now selling a 

product.  
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2. 
Why You’re Not Being 

Heard 

Artists often struggle to gain recognition from major record 

labels and are not sure why. The fact is, social media 

platforms are the most useful free applications for you to 

create an online brand and establish yourself as an artist in 

today’s extremely competitive music industry.  

Therefore, sign up to all of the social media platforms you 

are sure you will commit to, and stick to a plan of when 
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you’re going to post, the content you will place on the 

profiles and the target audience you will aim at. 

The reason I said that you should only sign up to social 

media plans that you know you will commit is due to the fact 

that if you are 

not consistent 

and 

professional on 

all of your 

profiles, this will 

reflect badly on 

your image. 

Record labels shy away from such activity, as if you cannot 

fully commit to a profile, they would not expect you to be 

able to write, produce and release albums in a limited time 

span.  

You should also make the most of the way you post, when 

you post and who you’re attempting to lure.  
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Below, which of these posts appeals to you the most? 

 “My new project John Smith: The Album  is 

out now! Please share, re-post and tell the 

world! (link here) #johnsmith #thealbum” 

Or 

“my new album is out. links in my bio, check it 

out” 

The first example breathes excitement and enthusiasm, and 

the sharp, well-written post shows that the artist himself is 

excited due to the release. He wants you to hear the 

project. The second post is dull, there is no direct link to the 

album, and he/she 

doesn’t engage with the 

audience at all.  

Unfortunately, far too 

many artists are doing 

the same or similar to that of the second post. If you are not 

excited to post about your new album yourself, the 

audience will also not be eager to listen. As a result, this 
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doesn’t send a positive message to any record label 

representatives.  
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3. 
Conclusion 

In summary, you have full control over what you put online, 

and how you choose to use social media. It can be a tool, 

or a setback, you choose.  

Many artists make the common mistake of assuming no 

one is watching, and this reflects on the professionalism 

and consistency of their posts. The fact is, the key to be a 

successful and upcoming artist is to always act like 

someone is watching, as one day, someone will be.  

 


